A

N
The Agri SA Value Proposition AGRI|[SA

Organlsatlonal overview We develop the South African Agricultural Industry.
Q2 2019 Ons ontwikkel die Suid-Afrikaanse Landbou Industrie.



Vision
Unity about Agriculture

Mission

Agri SA promotes the development, profitability,
stability and sustainability of primary agriculture in
South Africa by means of its involvement and input

on national and international policy and the
implementation thereof.

Founded in 1904.




Membership Structure

9 PROVINCIAL AFFILIATIONS + 28 000 FARMERS £ 1 000 FARMER ASSOCIATIONS
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26 COMMODITY ORGANISATIONS

Agronomy Animal Production Horticulture
Cotton SA, Dry @ga@satoRr oducerMiol k Pr ©danisatiansNational Wool Growers Banana Growerso6 Association
Forestry South Africa Medium Growers Group, Association of South Africa, Redi MeRtoBuodusér Aédsociation
Grain SA, Tobacco Institute of Southern Africa, Organisation, Sout h African Mohair Growers® Association, South
South African Cane Grower s 0 AMssosiagianjSauthiAfrican Ostrich Business Chamber, Association, South African S
Sout h Afri can ®ganidatio® Witdideu c e r s 6 Association, South African Table Grapes Non-Profit
Ranching SA, Aquaculture SA Company, To ma tQrgarisatiordGrcoew esros 0 ,
Vinpro Non-Profit Company, South African Rooibos
Council, Macadamias South Af

Association, SA Raisin

49 CORPORATE MEMBERS
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Dominant media voice

Strong Social Media Following

March 2019 R4.4m
i Advertising Value Equivalent (AVE) - Q1 2019
T s
Facebook 25 218
Twitter 14 319 Exposure in local publications Jan - Feb 2019
LinkedIn 8 676 344 m
Instagram 3481
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